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1. INTRODUCTION
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This Brand Manual explains how projects should use visual identity in their communication, in line with the Programme branding and within the Interreg harmonized visual identity.

Project branding thus helps making funded projects visible, but at the same time also conveys the message that they are part of the Italy-Croatia Programme and, more generally, 
of the Interreg community.

The Italy-Croatia Programme particularly fosters integrated territorial development to ensure a sustainable development in the involved maritime area. By doing so it contributes to 
strenghten cross-border cooperation and the EU cohesion policy goals. Project communication ensures that these overall communication goals reach stakeholders and general 
public in the Programme area.

The Project Brand Manual provides complete information about the correct use of the project logo in communication activities. It also includes non-binding office templates and 
deliverables. It is intended to be a practical, easy-to-use tool for the all project partners.

1.1 PROJECT BRANDING



All projects need to observe a series of compulsory publicity and communication rules, as set by EU Regulations and in the Programme Implementation Manual (PMI), to be found 
on the Programme’s website.

All financed projects have to use the illustrative elements indicated in EU Regulation 2021/1060, Article 47 and Annex IX, which are part of the project logo, on documents, 
communication materials, websites (hosted by the Programme’s website) and social media (if existing).

In case of physical investments or when projects purchase equipment, the display of durable plaques or billboards in clearly visible locations, presenting the project logo, is mandatory 
for each partner claiming investment/equipment costs, as foreseen bu EU Regulation 2021/1059, Article 36. The plaques and billboards must be placed as soon as the physical 
implementation of the operation starts, is purchased, or the equipment is installed.

Finally, each project partner must place a poster of a minimum A3 size or an equivalent electronic display with information about the project, including the financial support from 
the Union and the project logo in a clearly visible location, such as an entrance area of a building.

1.2 BRANDING REQUIREMENTS AND RULES
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2. BRAND ELEMENTS



The new Interreg brand Italy-Croatia 2021-2027 is designed to provide a robust and 
easily-recognizable identity that favors an easy combination with other logos in 
cobranding situations.

In order not to interfere with other pictorial design elements and to give the EU emblem 
a graceful presence, a purely typographic solution without any other graphic elements 
was chosen. The following pages outline a few simple rules for using the brand.

Project names/logos are not a part of the Interreg logo, but rather should be considered 
as an annexed element. As such, the Interreg logo should always appear any time the 
project name or logo is used.

Please take time to understand how to apply these rules so the brand always appears 
clear and consistent. The brand consists of the following elements: the logotype (1) with 
the coloured arch inside, the EU emblem (2), the statement (3), the Programme name 
Italy-Croatia (4). and the Project Logo (5)

The brand is surrounded by a clear space area that defines the minimum distance to 
other elements such as other logos, pictures, texts or any other design elements (see 
page 8).

The elements of the brand represent a unit which is defined as invariable. The 
composition of the brand elements follows specific rules and must not be changed.

― Always use the digital brand files provided and do not try to recreate or modify 
the brand in any way.

2.1 LOGO STRUCTURE

1

2

3

4

5

Project Acronym

Project Acronym
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The basic unit (u) used for the definition of the brand composition is calculated in 
reference to half the height of the EU emblem (flag). This measure is used to define the 
space between the elements as well as the clear space around the brand.

1. FLAG
The height of the flag (EU emblem) sets the tone for the height and placement of all 
other elements. The width of the EU emblem is proportional to its height at a ration of 
3/2 and such proportions must never be changed.

2. STATEMENT
The statement “Co-funded by the European Union” must always be written in Arial Bold. 
The whole statement must be positioned to the right of the EU emblem and broken into 
2 lines with “Co-funded by” on the first line and “the European Union” on the second. 
The statement is vertically aligned to the middle of the flag.

3. SPACING
The space between the logotype and the EU emblem equals 1 “u”. The space between 
the EU emblem and the statement equals ½ “u” - not including the white border.

4. PROGRAMME NAME ITALY-CROATIA
The Programme name Italy-Croatia is placed at a distance of “u” below the flag. Its 
height is equivalent to 1 “e”. 

5. PROJECT LOGO
Projects logo is written in Montserrat Bold in the colour of their  thematic objective.The 
project name cannot exceed the width of the custom area as described below. 
Additionally, the font size should not be bigger than 1 “e” nor smaller than ½ “e”. In both 
cases the first capital letter is used as reference.

2.2 LOGO SPECIFICATIONS LOGOTYPEMARGIN MARGIN

M
A

RG
IN

M
A

RG
IN

EU EMBLEM STATEMENT

u

u

u

u

u

u

e

e

e

½u

u

u
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PROJECTS’ CUSTOM AREA
WIDTH: the area defined for the project name or logo is equivalent to the width of the 
Interreg logotype and EU emblem combined (not including the white border).
HEIGHT: its maximum height is equivalent to the height of the EU Emblem (not including 
the white border).

STANDARD PLACEMENT
The standard placement for project names/logos is below the Interreg logo, separated 
by a thin straight line. The project name/logo is positioned against the top left corner of 
the custom area.

A clear space of at least 1 “u” in height and width must remain around the brand. 
Within this area, no other graphic elements or logos may be placed.

LOGOTYPEMARGIN MARGIN
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The appearance of a brand varies greatly according to the medium it is used in. Therefo-
re, minimum sizes for print, screen and video are specified.
The width used to calculate the dimensions and positioning of the brand is the width of 
the Interreg logotype + EU emblem - not including the statement nor the margins.    The 
brand should not be used in any size smaller than the smallest size specified here.
― The minimum height of the EU emblem must be 1 cm. For specific items, like 
pens or business cards, the emblem can be reproduced in a smaller size.

2.3 LOGO SIZE AND USE WITH
OTHER LOGOS

Exemples

SMALLEST BRAND WIDTH: 52,5 MM

Project Acronym

MEDIA

PRINT A4 PORTRAIT (210×297 MM)

PRINT A4 LANDSCAPE (297×210 MM)

PRINT A5 PORTRAIT (148×210 MM)

PRINT A5 LANDSCAPE (210×148 MM)

PRINT BUSINESS CARD (85×55 MM)

PRINT SIGN (PLAQUE) PORTRAIT ANY LARGE FORMAT (A2+)

PRINT SIGN (PLAQUE) LANDSCAPE ANY LARGE FORMAT (A2+)

SCREEN SMARTPHONE (960×640 PX)

SCREEN TABLET (1024×768 PX)

SCREEN LAPTOP (1920×1080 PX)

SCREEN DESKTOP (2560×1440 PX)

POWERPOINT 16:9 (254×142,88 MM)

VIDEO FULLHD (1920×1080 PX)

VIDEO HD (1280×720 PX)

VIDEO SD (1050×576 PX)

SMALLEST BRAND WIDTH

52,5 mm

52,5 mm

52,5 mm

52,5 mm

26,25 mm

52,5 mm

52,5 mm

240 px

240 px

300 px

300 px

52,5 mm

300 px

300 px

240 px
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Other logos can be positioned to the left or right side of the Interreg logo, as long as
the two are separated by a thin straight line and that it respects the minimum margins 
established on each side of the line.

Any other logos must not exceed the height of the EU flag and must not be horizontally 
longer than the words Interreg + EU Flag. The distance between the logos is 2 times “u”.

― Other logos can never be positioned above the Interreg logo.

When the logo is placed to the right of the Interreg logo (A), it should be aligned to the 
left side of the custom area - with the baseline of the letters aligned to the baseline of 
the Interreg letters.

When the logo is placed to the left of the Interreg logo (B), it should be aligned to the
right side of the custom area - with the baseline of the letters aligned to the baseline of 
the Interreg letters.

3.1 DEFINING THE LINE
A Reflex Blue (EU main corporate colours) line is used to separate the Interreg brand 
from the other logo. This line is positioned exactly 1 “u” below the Interreg brand and 1 
“u” above the project custom area. It covers the entire width of the brand, not including 
the margin areas. 

e
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Three constant rules define the usage of the size of the Interreg brand, which applies 
to all formats and supports - whether print or digital, small or big, vertical or horizontal.

1. SIZE OF THE BRAND
The width of the logotype + EU emblem - without the statement - is equivalent to a forth 
(¼ A) of the page’s entire width (A).

2. SIZE OF THE MARGINS
Once the width of the brand (¼ A) in relation to the width of the page (A), has been 
calculated the resulting width of the EU emblem (F) is used to determine the size of all 
external margins, top and bottom, vertically and horizontally.

3. BRAND POSITIONING
The brand should always be positioned directly against the margin lines. The top-left
corner position should be preferred, with the left and top margin lines coinciding with 
the brand’s left and top sides. In the case of having to use the brand smaller in order to 
co-exist with other logos or elements, this rule does not have to be applied, and the rule 
of minimum sizes specified on page 10 prevails.

2.4 POSITIONING: DEFINITION OF BRAND
AND MARGIN SIZES

FF F

F
F F

F

F F

A

¼A

Project Acronym
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The three constant rules, size of the brand, size of the margins, brand positioning (see 
page 12) apply to all formats and supports other than A4.

INSTRUCTIONS
1. Calculate the width of your artboard or page (A)
2. Divide it by 4 and round the number obtained down to the closest integral number
considering a maximum of 2 decimals (¼ A).
3. Resize the logo accordingly and calculate the resulting width of the EU emblem.
4. Apply the same width to your margins, both horizontally and vertically.
5. Place the logo along the margin lines defined - preferably on the top-left corner.

F

F F

F

F

F

F

A

¼A

FF

Project Acronym
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While top left corner placement is preferred, whenever necessary you can choose to
position the brand on a different corner as long as you follow the rules for margins and 
dimensions.
The example here illustrates alternative ways to align the brand with other margins
within a document (one alternative excludes the other).

― You do not have to insert the brand several times on the same document.

F F
FF

F

F F

F

A

Project Acronym

Project AcronymProject Acronym
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The same rules and principles apply to all formats and supports other than A4.
The example here illustrates alternative ways to align the brand with other margins
within a document (one alternative excludes the other).

― You do not have to insert the brand several times on the same document.

A
F F

FF

F

F F

F

Project Acronym

Project AcronymProject Acronym
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Project Acronym

2.5 CORRECT USE OF THE LOGO

1. IDEAL BRAND USE
The standard brand is the full colour version in the colour codes specified on page 21.

2. BACKGROUND COLOR
Ideally the brand should be used on white or light backgrounds only. For use on dark 
backgrounds refer to pages 17-18.

― According to the EU Regulation 2021/1060, annex IX (“Communication and 
visibility”): “If there is no alternative to a coloured background, put a white 
border around the rectangle, the width of the border being 1/25th of the height 
of the rectangle”.
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APPLICATION ON DARK BACKGROUNDS
If the brand needs to be placed on a dark background, it must be in a white rectangle, 
with its size matching at least the clear space as specified on page 8-9.

― According to the EU Regulation 2021/1060, annex IX (“Communication and 
visibility”): “If there is no alternative to a coloured background, put a white 
border around the rectangle, the width of the border being 1/25th of the height of 
the rectangle”.

Project Acronym

Project Acronym

Project Acronym
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WHITE & COLOUR LOGO: ALTERNATIVE FOR DARK BACKGROUNDS
When using a white background box is not possible due to space restrictions, context, 
or because it would cover an important element of the background image, you may use 
a white & colour version. In that case, the logotype, EU emblem border, statement, 
Programme name and project Acronym must be in white using the following colour 
codes:

Project Acronym

Project Acronym

Project Acronym

Colour White
Pantone /
CMYK 0 / 0 / 0 / 0
HEX fffff
RGB 255 / 255 / 255

For colour codes of the EU emblem see page 21.

― According to the EU Regulation 2021/1060, annex IX (“Communication and 
visibility”): “If there is no alternative to a coloured background, put a white 
border around the rectangle, the width of the border being 1/25th of the height of 
the rectangle”.
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MONOCHROME BRAND
For single colour reproductions, when absolutely necessary for printing or specific 
usage in a document, a monochrome version of the brand should be used. This version 
should only be used whenever full colour is not available. The rules for applications on 
light vs dark background remain the same as specified on pages 16-18 - with the brand 
preferably being placed in a white rectangle whenever used on dark or busy 
backgrounds.

― The EU emblem must be applied with a black or white border measuring 1/25 of 
the height of the rectangle.

Project Acronym

Project Acronym

Project Acronym

Project Acronym
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2.6 IMPROPER USE OF THE LOGO

1. Do not cut the logo.
2. Do not rotate the logo. The only correct use of the brand is horizontal at a 0º angle.
3. Do not distort, stretch, slant or modify the logo in any way.
4. Do not separate the flag from the logotype or otherwise change the composition of 

the logo elements. They are invariable.
5. Do not use outlines around the logo.
6. Do not use the brand in any other colour than the standard full-colour version or the 

accepted white and monochrome variations (see page 19).
7. Avoid coloured backgrounds as much as possible. White backgrounds should be 

preferred at any time (see page 16-18).
8. Do not use this version. This version is now obsolete and should not be used for 

communication referring to the 2021-2027 period. The only correct version of the 
brand to be used in the 2021-2027 period is described on page 7 of this manual.

Project Acronym

Project Acronym

1 2

Project Acronym

Project Acronym

Project Acronym

Project AcronymProject AcronymProject Acronym

Project Acronym

Project Acronym

2.  the wave graphic element as logo characterization

1. the logo block composed of: 
• 
• Name of funding strand (Interreg)
• Programme name (Italy-Croatia)

3 4

5 6

7 8
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Colour Black
Pantone Black
CMYK 0 / 0 / 0 / 100
HEX 000000
RGB 0 / 0 / 0

Colour White
Pantone /
CMYK 0 / 0 / 0 / 0
HEX
RGB 255 / 255 / 255

Colour
Blue

Pantone
Blue

CMYK
100 / 80 / 0 / 0
HEX
003399
RGB
0 / 51 / 153

Colour
Light Blue
Pantone
2716
CMYK
41 / 30 / 0 / 0
HEX
9FAEE5
RGB
159 / 174/ 229

Colour
Yellow
Pantone
Yellow
CMYK
0 / 0 / 100 / 0
HEX
FFCC00
RGB
255 / 204 / 0

The Programme brand colours are derived from the EU main corporate colours and 
must not be changed.
The Reflex Blue and Light Blue define the Interreg brand’s visual identity and should be 
used as main colours in all communication materials. The Yellow can be used 
sparselyas accent colour.

PANTONE
Spot colours

CMYK
Process-colour printing
C = Cyan, M = Magenta, Y = Yellow, K = Black
(Cyan / Magenta / Yellow / Black)

HEX
System similar to RGB, however with gradations from “00” to “FF” (hexadecimal) per 
channel. This system is preferably employed for designing websites.

RGB
Colour sample for monitor display with 256 gradations per channel
R = Red, G = Green, B = Blue
(Red / Green / Blue)

2.7 COLOUR USE
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2.8 ICONS FOR THE POLICY OBJECTIVES
AND COLOURS

A smarter Europe – 
innovative and smart 
economic transformation

CMYK 72 / 0 / 43 / 0
HEX #18BAA8
RGB 24 / 186 / 168

A more connected 
Europe – mobility and 
regional ICT connectivity

CMYK 0 / 56 / 77 / 0
HEX #F68A42
RGB 246 / 138 / 66

A greener, 
low-carbon Europe

CMYK 48 / 0 / 89 / 0
HEX #9ACA3C
RGB 154 / 202 / 60

A more social Europe 
– implementing the 
European Pillar of 
Social Rights

CMYK 10 / 75 / 60 / 1
HEX #DA5C57
RGB 218 / 92 / 87

CMYK 73 / 9 / 6 / 0
HEX #00ADDC
RGB 0 / 173 / 220

A better Interreg 
governance

CMYK 87 / 51 / 0 / 0
HEX #0E6EB6
RGB 14 / 110 / 182

COLOURS
The colour scheme was developed to label the policy objectives clearly.
The colours were chosen to create a harmonic system with colours that match each 
other and provide good contrast to the central brand and brand colours of Interreg

PANTONE
Spot colours

CMYK
Process-colour printing
C = Cyan, M = Magenta, Y = Yellow, K = Black
(Cyan / Magenta / Yellow / Black)

HEX
System similar to RGB, however with gradations from “00” to “FF” (hexadecimal) per 
channel. This system is preferably employed for designing websites.

RGB
Colour sample for monitor display with 256 gradations per channel
R = Red, G = Green, B = Blue
(Red / Green / Blue)

Project Acronym Project Acronym

Project Acronym

Project Acronym

Project Acronym
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STANDARD ICONS: POSITIVE
The icons were designed to work well together as a series, using similar iconography, 
forms and line weights. The standard use of the icons is in the colour of the policy 
objective it represents.

These icons can be used either with a transparent background or a white background. 
If used with a transparent background, they should only be placed on white or clear 
colours. When placed on dark colours, graphic background or images, the icons must 
be used with their white background or negative form (see page 25-26).

It is not allowed to modify these icons without prior approval from the European 
Commission.
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MONOCHROME ICONS: POSITIVE
The positive monochromatic version must be used whenever it is not possible or 
desired to use the colour version.
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STANDARD ICONS: NEGATIVE
The negative version of the icons should only be used when the use of the original 
icons is not possible - for example, because the background or context infringes on 
their readability.
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MONOCHROME ICONS: NEGATIVE
The negative monochromatic version of the icons should be used as the last option 
when other solutions are not possible or desired, such as printing purposes when 
placed on a dark or busy background.
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Project Acronym

2.9 TYPOGRAPHY

1. FONT
For the Programme name Italy-Croatia, the left-aligned typeface Montserrat Bold has 
to be used.

2. CAPITALISATION
The Programme name is written in lowercase with only the first letter written in capital 
letter.

3. Project Logo Acronym
The Project Logo Acronym is written with the typeface Montserrat Bold.

― The name Italy-Croatia is part of the brand image and should not be written 
separately.

― These typefaces are available for free, including web font kits, and can be 
downloaded for instance here: http://www.fontsquirrel.com/fonts/ montserrat
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2.10 SOCIAL MEDIA &
SOCIAL MEDIA POSTS
Use one of these two options for your social media platforms:

1. If the social media platform doesn’t allow for a banner image (like Instagram, for 
instance) use option 1 for your avatar, which includes the full brand.

2. If the social media platform allows for a banner image, use option 2 for your avatar, 
with the Interreg logotype alone. This is permitted as long as you include the full brand 
in the social media banner image, as shown in the examples.

INCORRECT USE OF THE BRAND
The same rules as on page 20 apply for social media applications, be it for profile 
images and avatars or publications of any sort.

Project Acronym
Project Acronym

Pro
ject

 A
cr

onym

Project Acronym

Project Acronym

Highlights Highlights Highlights Highlights

interreg_italy_croatia

username
Bio
Website ... more

Liked by yourfriend, yourfriend + 20 more

3,076
Followers

987
Post

1,584
Following

Message
Project Acronym

in Search

Interreg Italy - Croatia

See all 1.239 employees in Linkedin

See all details

Lorem Ipsum· 6.762 followers

Visit websiteFollow More

About

Home          About          Posts         Jobs          People

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. 
Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum 
iriure dolor in hendrerit in vulputate velit esse molestie consequat.
Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam ... see more

Project Acronym

1

2

Project Acronym

Project Acronym
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1. APPLICATION ON COLOURED BACKGROUNDS
The rules specified on pages 16-19 apply to social media as well.

2. POSITIONING
There is no rule for positioning in social media - as long as it respects the clear space 
area rule defined on page 8-9.

Project Acronym

Project AcronymProject Acronym

Project Acronym

Project Acronym

Project Acronym
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3. OFFICE TEMPLATES



3.1 TYPOGRAPHY

The generic typeface for all applications, from body text to headlines, is Open Sans.

― These typefaces are available for free, including web font kits and can be
downloaded for instance here: http://www.fontsquirrel.com/fonts/open-sans

The following rules apply for all print publications and stationery applications.

Headline 1
Open Sans Semibold
Size: 20/40

Headline 2
Open Sans Bold
Size: 12/16

Headline 3
Open Sans Semibold
Size: 8/16

Text body
Open Sans Regular
Size: 8/16

Footnote
Open Sans Italic
Size: 6/8

Lorem Ipsum

Lorem Ipsum

Lorem Ipsum

Lorem ipsum dolor sit amet, 
consetetur sadipscing elitr.

Lorem ipsum dolor sit amet, consetetur 
sadipscing elitr.

31



3.2 WORD VERTICAL TEMPLATE

To retain synergy accross our external communication, it is important
that the positions and specifications of the various printed elements
on the stationery range are kept without any alterations.

Size Paper: A4 (210mm x 297mm)

Paper: White 80 gr

Font Text: Open sans

Size font: 12 pt

Colour font: Black

Project Acronym

City, Date

Subject: Lorem ipsum dolor sit amet

Dear,
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt 
ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation 
ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in 
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est 
laborum.

Kind regards.

Name
Street address
City, State Zip

Name and Surname
Qualification

1

15mm 15mm

15
m

m

87mm
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City, Date

Subject: Lorem ipsum dolor sit amet

Dear,
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt 
ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation 
ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in 
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est 
laborum.

Kind regards.

Name
Street address
City, State Zip

Name and Surname
Qualification

1

Project Acronym

City, Date

Subject: Lorem ipsum dolor sit amet

Dear,
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt 
ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation 
ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in 
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est 
laborum.

Kind regards.

Name
Street address
City, State Zip

Name and Surname
Qualification

1

Project Acronym

City, Date

Subject: Lorem ipsum dolor sit amet

Dear,
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt 
ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation 
ullamco laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in 
reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est 
laborum.

Kind regards.

Name
Street address
City, State Zip

Name and Surname
Qualification

1

33



Size Paper: A4 (297 mm x 210 mm)
Paper: White 80 gr

Font Title: Open Sans Bold

Size font: 20 pt

Colour font: Reflex blue (#001689)

Font Text: Open Sans

Size font: 12 pt

Colour font: Black

3.3 WORD HORIZONTAL TEMPLATE

Project Acronym

1

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula eget dolor. Aenean massa. Cum sociis natoque 
penatibus et magnis dis parturient montes, nascetur ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, pretium quis, sem. 
Nulla consequat massa quis enim. Donec pede justo, fringilla vel, aliquet nec, vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet 
a, venenatis vitae, justo.

Nullam dictum felis eu pede mollis pretium. Integer tincidunt. Cras dapibus. Vivamus elementum semper nisi. Aenean vulputate 
eleifend tellus. Aenean leo ligula, porttitor eu, consequat vitae, eleifend ac, enim. Aliquam lorem ante, dapibus in, viverra quis, feugiat a, 
tellus. Phasellus viverra nulla ut metus varius laoreet. Quisque rutrum. Aenean imperdiet. Etiam ultricies nisi vel augue. Curabitur 
ullamcorper ultricies nisi. Nam eget dui. Etiam rhoncus. Maecenas tempus, tellus eget condimentum rhoncus, sem quam semper 
libero, sit amet adipiscing sem neque sed ipsum. Nam quam nunc, blandit vel, luctus pulvinar, hendrerit id, lorem. Maecenas nec odio 
et ante tincidunt tempus.

Donec vitae sapien ut libero venenatis faucibus. Nullam quis ante. Etiam sit amet orci eget eros faucibus tincidunt. Duis leo. Sed fringilla 
mauris sit amet nibh. Donec sodales sagittis magna.
Aenean leo ligula, porttitor eu, consequat vitae, eleifend ac, enim. Aliquam lorem ante, dapibus in, viverra quis, feugiat a, tellus
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Project Acronym

1

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula eget dolor. Aenean massa. Cum sociis natoque 
penatibus et magnis dis parturient montes, nascetur ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, pretium quis, sem. 
Nulla consequat massa quis enim. Donec pede justo, fringilla vel, aliquet nec, vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet 
a, venenatis vitae, justo.

Nullam dictum felis eu pede mollis pretium. Integer tincidunt. Cras dapibus. Vivamus elementum semper nisi. Aenean vulputate 
eleifend tellus. Aenean leo ligula, porttitor eu, consequat vitae, eleifend ac, enim. Aliquam lorem ante, dapibus in, viverra quis, feugiat a, 
tellus. Phasellus viverra nulla ut metus varius laoreet. Quisque rutrum. Aenean imperdiet. Etiam ultricies nisi vel augue. Curabitur 
ullamcorper ultricies nisi. Nam eget dui. Etiam rhoncus. Maecenas tempus, tellus eget condimentum rhoncus, sem quam semper 
libero, sit amet adipiscing sem neque sed ipsum. Nam quam nunc, blandit vel, luctus pulvinar, hendrerit id, lorem. Maecenas nec odio 
et ante tincidunt tempus.

Donec vitae sapien ut libero venenatis faucibus. Nullam quis ante. Etiam sit amet orci eget eros faucibus tincidunt. Duis leo. Sed fringilla 
mauris sit amet nibh. Donec sodales sagittis magna.
Aenean leo ligula, porttitor eu, consequat vitae, eleifend ac, enim. Aliquam lorem ante, dapibus in, viverra quis, feugiat a, tellus

TITLE

Project Acronym

1

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula eget dolor. Aenean massa. Cum sociis natoque 
penatibus et magnis dis parturient montes, nascetur ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, pretium quis, sem. 
Nulla consequat massa quis enim. Donec pede justo, fringilla vel, aliquet nec, vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet 
a, venenatis vitae, justo.

Nullam dictum felis eu pede mollis pretium. Integer tincidunt. Cras dapibus. Vivamus elementum semper nisi. Aenean vulputate 
eleifend tellus. Aenean leo ligula, porttitor eu, consequat vitae, eleifend ac, enim. Aliquam lorem ante, dapibus in, viverra quis, feugiat a, 
tellus. Phasellus viverra nulla ut metus varius laoreet. Quisque rutrum. Aenean imperdiet. Etiam ultricies nisi vel augue. Curabitur 
ullamcorper ultricies nisi. Nam eget dui. Etiam rhoncus. Maecenas tempus, tellus eget condimentum rhoncus, sem quam semper 
libero, sit amet adipiscing sem neque sed ipsum. Nam quam nunc, blandit vel, luctus pulvinar, hendrerit id, lorem. Maecenas nec odio 
et ante tincidunt tempus.

Donec vitae sapien ut libero venenatis faucibus. Nullam quis ante. Etiam sit amet orci eget eros faucibus tincidunt. Duis leo. Sed fringilla 
mauris sit amet nibh. Donec sodales sagittis magna.
Aenean leo ligula, porttitor eu, consequat vitae, eleifend ac, enim. Aliquam lorem ante, dapibus in, viverra quis, feugiat a, tellus

TITLE

Project Acronym

1

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula eget dolor. Aenean massa. Cum sociis natoque 
penatibus et magnis dis parturient montes, nascetur ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, pretium quis, sem. 
Nulla consequat massa quis enim. Donec pede justo, fringilla vel, aliquet nec, vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet 
a, venenatis vitae, justo.

Nullam dictum felis eu pede mollis pretium. Integer tincidunt. Cras dapibus. Vivamus elementum semper nisi. Aenean vulputate 
eleifend tellus. Aenean leo ligula, porttitor eu, consequat vitae, eleifend ac, enim. Aliquam lorem ante, dapibus in, viverra quis, feugiat a, 
tellus. Phasellus viverra nulla ut metus varius laoreet. Quisque rutrum. Aenean imperdiet. Etiam ultricies nisi vel augue. Curabitur 
ullamcorper ultricies nisi. Nam eget dui. Etiam rhoncus. Maecenas tempus, tellus eget condimentum rhoncus, sem quam semper 
libero, sit amet adipiscing sem neque sed ipsum. Nam quam nunc, blandit vel, luctus pulvinar, hendrerit id, lorem. Maecenas nec odio 
et ante tincidunt tempus.

Donec vitae sapien ut libero venenatis faucibus. Nullam quis ante. Etiam sit amet orci eget eros faucibus tincidunt. Duis leo. Sed fringilla 
mauris sit amet nibh. Donec sodales sagittis magna.
Aenean leo ligula, porttitor eu, consequat vitae, eleifend ac, enim. Aliquam lorem ante, dapibus in, viverra quis, feugiat a, tellus

TITLE

Project Acronym

1

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula eget dolor. Aenean massa. Cum sociis natoque 
penatibus et magnis dis parturient montes, nascetur ridiculus mus. Donec quam felis, ultricies nec, pellentesque eu, pretium quis, sem. 
Nulla consequat massa quis enim. Donec pede justo, fringilla vel, aliquet nec, vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet 
a, venenatis vitae, justo.

Nullam dictum felis eu pede mollis pretium. Integer tincidunt. Cras dapibus. Vivamus elementum semper nisi. Aenean vulputate 
eleifend tellus. Aenean leo ligula, porttitor eu, consequat vitae, eleifend ac, enim. Aliquam lorem ante, dapibus in, viverra quis, feugiat a, 
tellus. Phasellus viverra nulla ut metus varius laoreet. Quisque rutrum. Aenean imperdiet. Etiam ultricies nisi vel augue. Curabitur 
ullamcorper ultricies nisi. Nam eget dui. Etiam rhoncus. Maecenas tempus, tellus eget condimentum rhoncus, sem quam semper 
libero, sit amet adipiscing sem neque sed ipsum. Nam quam nunc, blandit vel, luctus pulvinar, hendrerit id, lorem. Maecenas nec odio 
et ante tincidunt tempus.

Donec vitae sapien ut libero venenatis faucibus. Nullam quis ante. Etiam sit amet orci eget eros faucibus tincidunt. Duis leo. Sed fringilla 
mauris sit amet nibh. Donec sodales sagittis magna.
Aenean leo ligula, porttitor eu, consequat vitae, eleifend ac, enim. Aliquam lorem ante, dapibus in, viverra quis, feugiat a, tellus
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3.4 POWER POINT TEMPLATE

www.italy-croatia.eu

HEADLINE
Project acronym | Department | Name

Meeting XY | Place | DD Mounth YYYY

Text

TITLE MASTERFORMAT

TITLE MASTERFORMAT

www.italy-croatia.eu

Project Acronym

Project Acronym Project Acronym

Project Acronym

36

-

Veneto Region
Area for Economic Policies, Human Capital
and Programming of European Funds
Directorate for Joint Programming

Dorsoduro, 3494/A - 30123 Venezia Italy

italia.croazia@regione.veneto.it
italia.croazia@pec.regione.veneto.it

+39 041 2791781

www.italy-croatia.eu



www.italy-croatia.eu

HEADLINE
Project acronym | Department | Name

Meeting XY | Place | DD Mounth YYYY

Text

TITLE MASTERFORMAT

TITLE MASTERFORMAT

www.italy-croatia.eu

Project Acronym

Project Acronym Project Acronym

Project Acronym

-

Veneto Region
Area for Economic Policies, Human Capital
and Programming of European Funds
Directorate for Joint Programming

Dorsoduro, 3494/A - 30123 Venezia Italy

italia.croazia@regione.veneto.it
italia.croazia@pec.regione.veneto.it

+39 041 2791781

www.italy-croatia.eu
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www.italy-croatia.eu

HEADLINE
Project acronym | Department | Name

Meeting XY | Place | DD Mounth YYYY

Text

TITLE MASTERFORMAT

TITLE MASTERFORMAT

www.italy-croatia.eu

Project Acronym

Project Acronym Project Acronym

Project Acronym

-

Veneto Region
Area for Economic Policies, Human Capital
and Programming of European Funds
Directorate for Joint Programming

Dorsoduro, 3494/A - 30123 Venezia Italy

italia.croazia@regione.veneto.it
italia.croazia@pec.regione.veneto.it

+39 041 2791781

www.italy-croatia.eu
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www.italy-croatia.eu

HEADLINE
Project acronym | Department | Name

Meeting XY | Place | DD Mounth YYYY

Text

TITLE MASTERFORMAT

TITLE MASTERFORMAT

www.italy-croatia.eu

Project Acronym

Project Acronym Project Acronym

Project Acronym

-

Veneto Region
Area for Economic Policies, Human Capital
and Programming of European Funds
Directorate for Joint Programming

Dorsoduro, 3494/A - 30123 Venezia Italy

italia.croazia@regione.veneto.it
italia.croazia@pec.regione.veneto.it

+39 041 2791781

www.italy-croatia.eu
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www.italy-croatia.eu

HEADLINE
Project acronym | Department | Name

Meeting XY | Place | DD Mounth YYYY

Text

TITLE MASTERFORMAT

TITLE MASTERFORMAT

www.italy-croatia.eu

Project Acronym

Project Acronym Project Acronym

Project Acronym

-

Veneto Region
Area for Economic Policies, Human Capital
and Programming of European Funds
Directorate for Joint Programming

Dorsoduro, 3494/A - 30123 Venezia Italy

italia.croazia@regione.veneto.it
italia.croazia@pec.regione.veneto.it

+39 041 2791781

www.italy-croatia.eu
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4. DESIGN TEMPLATES AND
SAMPLE APPLICATION



4.1 COMPULSORY ELEMENTS

PROJECT POSTER
Each partner of an Interreg operation must place a poster of a minimum A3 size or 
equivalent electronic display with information about the project, including the financial 
support from the Union and the project logo, in a location clearly visible to the public, 
such as the entrance area of an institutional building.

For non-compulsory elements, such as report covers, invitations, etc you can easily use 
the given word templates. As for other promotional materials, we strongly suggest to 
reduce the production of roll-ups and to prefer digital to printed leaflets.  

Project Acronym

PROJECT FULL NAME

DESCRIPTION
(max 300 characters space included)

Please specify your project objectives , give short description on what is it
all about, what are the positive effects of your project and any other 
relevant
information you would like to share. Please avoid any technical jargon
and use journalistic story-telling style.

PROJECT PARTNERS

Logos

CONTACT
Name of institution
Contact person
Email

PROJECT DURATION
XXXX - XXXX

ERDF
XXXXXXXX

TOTAL BUDGET
XXXXXXXX

www.italy-croatia.eu/acronym
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Project Acronym

PROJECT FULL NAME

DESCRIPTION
(max 300 characters space included)

Please specify your project objectives , give short description on what is it
all about, what are the positive effects of your project and any other 
relevant
information you would like to share. Please avoid any technical jargon
and use journalistic story-telling style.

PROJECT PARTNERS

Logos

CONTACT
Name of institution
Contact person
Email

PROJEC DURATION
XXXX - XXXX

ERDF
XXXXXXXX

TOTAL BUDGET
XXXXXXXX

www.italy-croatia.eu/acronym

Project Acronym

PROJECT FULL NAME

DESCRIPTION
(max 300 characters space included)

Please specify your project objectives , give short description on what is it
all about, what are the positive effects of your project and any other 
relevant
information you would like to share. Please avoid any technical jargon
and use journalistic story-telling style.

PROJECT PARTNERS

Logos

CONTACT
Name of institution
Contact person
Email

PROJECT DURATION
XXXX - XXXX

ERDF
XXXXXXXX

TOTAL BUDGET
XXXXXXXX

www.italy-croatia.eu/acronym

Project Acronym

PROJECT FULL NAME

DESCRIPTION
(max 300 characters space included)

Please specify your project objectives , give short description on what is it
all about, what are the positive effects of your project and any other 
relevant
information you would like to share. Please avoid any technical jargon
and use journalistic story-telling style.

PROJECT PARTNERS

Logos

CONTACT
Name of institution
Contact person
Email

PROJECT DURATION
XXXX - XXXX

ERDF
XXXXXXXX

TOTAL BUDGET
XXXXXXXX

www.italy-croatia.eu/acronym

Project Acronym

PROJECT FULL NAME

DESCRIPTION
(max 300 characters space included)

Please specify your project objectives , give short description on what is it
all about, what are the positive effects of your project and any other 
relevant
information you would like to share. Please avoid any technical jargon
and use journalistic story-telling style.

PROJECT PARTNERS

Logos

CONTACT
Name of institution
Contact person
Email

PROJECT DURATION
XXXX - XXXX

ERDF
XXXXXXXX

TOTAL BUDGET
XXXXXXXX

www.italy-croatia.eu/acronym
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Temporary billboard / Permanent plaque
In the case of physical investments or the purchase of equipment, it is mandatory to 
display durable plaques or billboards with the project logo in locations clearly visible to 
the public. This is compulsory for each partner claiming investment/equipment costs. 
Plaques or billboards must be placed as soon as the physical implementation of the 
operation starts, is purchased, or the equipment installed.
For non-compulsory elements, such as report covers, invitations, etc you can easily use 
the given word templates. As for other promotional materials, we strongly suggest to 
reduce the production of roll-ups and to prefer digital to printed leaflets.  

4.2 COMPULSORY ELEMENTS

Project Acronym

PROJECT FULL NAME

DESCRIPTION
(max 300 characters space included)

Please specify your project objectives , give short description on what is it all about, what are 
the positive effects of your project and any other relevant information you would like to 
share. Please avoid any technical jargon and use journalistic story-telling style.

ORGANIZATION
xxxx - xxxx

PROJECT DURATION
xxxxxxxx

ERDF
xxxx - xxxx

www.italy-croatia.eu/acronym

TOTAL BUDGET
xxxxxxxx

CONTACT PERSON
xxxxxxxx
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Project Acronym

PROJECT FULL NAME

DESCRIPTION
(max 300 characters space included)

Please specify your project objectives , give short description on what is it all about, what are 
the positive effects of your project and any other relevant information you would like to 
share. Please avoid any technical jargon and use journalistic story-telling style.

ORGANIZATION
xxxx - xxxx

PROJECT DURATION
xxxxxxxx

ERDF
xxxx - xxxx

www.italy-croatia.eu/acronym

TOTAL BUDGET
xxxxxxxx

CONTACT PERSON
xxxxxxxx
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5. CONTACTS



Interreg CBC Italy-Croatia
www.italy-croatia.eu

Cristina Valentini
JS - Venice Headquarter
Dorsoduro 3494/a – 30123 Venice (Italy)
E-mail cristina.valentini@regione.veneto.it
Tel +39 041 2791779

Renata Marušić
JS - Zadar Antenna Office
Franka Lisice 77, 23000 Zadar (Croatia)
E-mail renata.marusic@mrrfeu.hr
Tel +385 099 4989 283

Tea Ivanišević 
JS - Venice Headquarter
Dorsoduro 3494/a – 30123 Venice (Italy)
E-mail: tea.ivanisevic@regione.veneto.it  
Tel +39 041 2793185

For any further information do not hesitate to contact the Joint Secretariat 
Communication Unit
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524. DESIGN TEMPLATES AND SAMPLE APPLICATION


